How advertorial advertising works

The content in the ads should provide clear value

1 to the readers. It should stem from their interests )

and needs, as well as expectations regarding the con- E il b s
tent they have come there to engage with. {

y) The ad can contain both text material and images,
videos, social feeds, and more. Preferably in combi-
nation to give a better experience for the reader.
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4 Advertorial ads work best when they are designed
so that the reader or visitor can engage with the

content without having to click through to a landing B (mnhoni b bondingnamsbred b ik
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Dynamic placements

The advertorial ads are rotated across six different spots,

TOP THREE ensuring that all advertorial ads receive an even amount of expo-
sureamong themselves. The advertorial ad has a light yellow
background to give it extra visibility.

« Top three, the area below the top banner

« Main column (several spots)

* Right column (several spots)

o Partner arena, where there is always a spot for your advertorial ad

PARTNER ARENA




Information digital advertorial advertising

General rules - what an advertorial article MUST contain

Below are 8 bullet points, of which only 7 and 8 are optional. Once your advertorial article is ready,
send it in a Word file along with separate image files to annons@pausermedia.se

1.Headline

Approximately 7-9 words.

The headline should entice reading. What's the news, and why
would | want to know

more about this? A good headline captures the reader’s interest.

2. Introduction

300-350 characters including spaces.

The introduction should be a summary of the content or an enti-
cing beginning. It should ideally summarize the content for those
who do not have time to read the entire text.

3.Main Image - Topp banner

710x330 pixels for Kvalitetsmagasinet & Vd-tidningen.
710x300 pixels for Miljo & Utveckling & Techtidningen.
State the photographer/image rights. (If the image contains a
person - state the name) Environmental or portrait half-body
image. No logo in the picture.

4. Body Text

Approximately 3500-4500 characters including spaces.

If you prefer to write less, that's fine too. Highlight a specific point
or effect and what it implies. Otherwise, it may get lost in the
information. It is better to send out more information at another
time.

5. Subheading
Position well every 5-6 paragraphs and keep concise.

6. Linked Text
We recommend between 1-3 linked words/texts, and that these
contain UTM tags.

7.Portrait Image (optional)

340 x 340 pixels

Portrait image in the text.

State the photographer/image rights and the person’s name.

8.Fact Box (optional)

Approximately 300-700 characters including spaces.

An optional information box at the bottom of the article. Prefera-
bly in bullet points. Leave for example contact details to someone
who can provide information. Write out both email and telephone
number.

Important Note:

Consider SEO (Search Engine Optimization) when crafting the
headline, introduction and text.

- Use relevant, searchable keywords in the headline.

- Reinforce those keywords naturally in the introduction.

- Avoid keyword stuffing — the text should always feel clear,
professional, and reader-friendly.

- Focus on clarity and specificity rather than vague or overly creative
wording.

- By combining engaging writing with strategic keyword use, the
article is more likely to generate increased visibility and traffic over
time.

1. Headline

2. Introduction

3.Main Image

4. Body Text

5. Subheading

Ett langvarigt samarbete med
grona resultat

SPONSRAT AV DRIVEC Kollektivtrafiken har under manga ar legat i framkant i
den gréna omstdllningen och pa Nordens storsta kollektivtrafikforetag
Nobina drivs 99 procent av bussarna med fornybara drivmedel eller ren el.
Men de ngjer sig inte dar, och tack vare det ldnga samarbetet med
techforetaget Drivec far de ner bransleférbrukningen ytterligare.

n n u 21 januari 2024 Drivec

- Drivec skapar tekniska l6sningar som Ioser riktiga problem, sdger Hanna
Larsson, Chef Personalledning Nobina Sverige.

Drivec utvecklar system som okar lonsamheten, hojer sidkerheten och minskar

miljékon- sekvenserna for orer, ilsakerier och andra fordon inom
transportindustrin.

- Genom att bearbeta insam lad data fran styrsystem kan vi med hjilp av
algoritmer ta fram och presentera viktiga fordonsrelaterade métetal och
nyckeltal for kunden, sager Mikael Gabrielsson, Sales & Marketing Director,
Drivec.

Tack vare sin expertis och forméga att skriddarsy losningen efter varje unik

kund ir de idag ledande inom sitt skra.

> Ecodriving och Fordonshilsa

6. Linked Text

Med Drivec:s system Ecodriving och Fordons- hilsa dr ambitionen att pa riktigt
uppna viktiga miljémal; framfor allt genom att méjliggora Nobinas satsning
Den Gréna Resan (DGR).

7. Portrait
Image
(optional)

Genom att utbilda, coacha och méj- liggora matning och analys ér syftet att
minska koldioxidutslippen. Och man ser redan resultat. Ar 2020 genererade
DGR en ut- slappsminskning om 15 476 ton koldioxi- dekvivalenter, sdger
Hanna.

Med Fordonshilsa har man koll pé fordonets status och kan agera innan den géar
sonder. Tack vare machine learning (AI) sa kan vi nu vara preventiva och se
avvikelser ombord pa fordonet och avvikelserna larmas till ritt mot- tagare hos
kund som kan sitta in ratt insatser, sager Mikael.

-Med Fordonshilsan sa kan vi ocksa ta reda pa om ett visst fordon dr
kostnadseffektivt och &r rétt for den korcykel som det fak- tisk anvénds i, detta
kan ge data till kunden for kommande inkGp av nya fordon.

— Det &r en hiftig teknisk utveckling som
gor att vi kan erbjuda en sékrare fard for
vara resenirer, minimera storningar samt
vara proaktiva i att méta véra resendrers
behov, siger Andres Diago, Teknisk chef
pa Nobina.

Ett starkt samarbete

Samarbetet mellan Nobina och Drivec
startade 2005. Det dr ett starkt samarbete  andres Diago, Teknisk chef pa Nobina.

som pagatt i manga ar eftersom det skapar

varde, menar Mikael.

- Vart samarbete &r ett bra exempel pa hur teknik, kunskap och engagemang
kan uppna fina resultat. Det &r dérfor vi jobbat tillsam- mans sa linge - for att

vi ser tydliga resultat, avslutar Andres.

»

8.Fact Box
(optional)

|4
FAKTA

Drivec finns idag pé cirka 8000 installerade fordon runt om i Norden. Med véra
tjéinster och oberoende av energikalla forbattrar vi ekonomi, miljd och sékerhet
f6r var kund och deras verksamhet.
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Artiklar fran Drivec






